20174FE A BI5E L - B - B H{MFLL
2017 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £1Q 6H 7H 8H 20 LHA 9H 10H 118 263Q 94 A 12H 1H 2H 64Q THA R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 40 2H Full Year
1}AR Apparel 98.2 107.1 107.5 104.5 110.1 116.0
A& Household 1035 110.9 102.2 105.3 108.0 110.3
Efm Food 106.4 104.0 102.7 104.5 107.5 107.9
EERFE
SLGUAALG 102.1| 1089| 1044| 1050| 1088 1124
Directly managed stores
(MUJI)
[E==r
Directly managed stores total 109.1 113.0 109.8 110.6 112.2 115.3
(MUJI)
LSPaRBATFIS
Like for Like 104.5 107.1 104.4 105.8 108.1 108.3
Licensed stores & Seiyu GK
LSPak&ET
Licensed stores & Seiyu GK total 103.1 104.4 100.7 102.7 104.9 107.3
y.ayj"EEﬁﬁ?E 102.4 108.6 104.4 105.1 108.7 111.8
Like for Like stores
I,gw AE
>3yTast 108.1 111.6 108.3 109.3 111.0 114.1
Stores total
4t 114.4 110.2 108.3 1115 113.9 116.7
Company Total
: jil‘A I\
B GBIAMUEIRC Company| 0091 1098 | 1088| 1005| 1124| 1151
total excluding intra-group
BERIFIE Like for Like Directly managed stores (MUJI)
1Ak Apparel 101.9 109.5 108.7 106.8 113.0 114.8
45E Household 108.6 107.4 103.8 106.7 109.0 110.0
Em Food 105.3 103.6 99.9 103.0 106.0 106.1
B
104.7 105.4 103.0 104.4 107.4 109.1
Number of Customers
1%AR Apparel 96.4 97.8 98.9 97.8 97.4 101.1
4& Household 95.3 103.2 98.4 98.7 99.1 100.3
Emm Food 101.0 100.4 102.9 101.5 101.4 101.7
EEU 97.5 103.3 101.3 100.6 101.3 103.0
Sales per Customer
FrRIUDWVT Definition of Sales Channel: B LEEUB(CDOUWVT Definition of figures:

o BIFIE : BIREFEFTICA—T UGS

(FE : BFE3ANSEF2HET)

o LS : J72)—~X— ML -TUUNOE REFE S OIEEH

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

e Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o BE-LSHUE : 555 LS (CBilfin—-X) BIFEREAL
o £HEE | EEISEET LE+RYMAN +ETOHITS
(LS. Pk, J73)—~—h) OBIFREALE

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.



20165FEE A RIS L - B & - ZFH{HBELL
2016 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £1Q 6H 7H 8H 20 HA 9H 10H 11H 2630 94 H 12H 1H 2H 564Q THA i
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 40 2H Full Year
1}AR Apparel 105.6 103.6 97.5 101.9 97.9 96.7 87.8 94.4 98.5 91.1 101.6 102.8 90.1 98.7 97.0 98.9 96.8 97.5 98.3 98.4
45& Household 109.6 110.0 1145 111.2 108.3 98.3 96.2 101.0 106.6 104.7 107.1 102.9 104.8 105.9 104.4 101.0 96.5 100.4 102.2 104.2
Efm Food 106.3 108.0 106.1 106.9 106.0 102.1 95.7 101.2 104.2 111.1 114.4 1111 111.9 106.9 105.6 100.3 92.1 99.0 105.0 104.8
EERfFE
L|_ke IelFELE 108.1 107.3 106.4 107.3 104.0 98.0 93.1 98.4 103.3 100.0 105.5 103.4 103.1 103.2 101.7 100.2 96.1 99.3 101.0 102.1
Directly managed stores
(MUJI)
EEAE
Directly managed stores total 113.8 113.2 111.9 113.0 110.5 104.1 99.4 104.9 109.3 105.1 112.9 109.3 109.4 109.3 105.7 104.9 103.6 104.9 107.2 108.2
(MUJI)
LSPERBIfFIE
Like for Like 105.0 104.3 106.9 105.5 104.6 102.8 93.7 100.8 103.9 101.2 107.4 107.1 105.6 104.5 97.1 99.7 97.8 98.4 102.5 103.3
Licensed stores & Seiyu GK
LSPaR&ET
_ _ 97.1 96.4 102.1 98.5 97.9 95.2 86.4 93.4 96.2 95.6 101.0 101.0 99.5 97.4 92.7 95.1 93.4 93.7 96.8 96.5
Licensed stores & Seiyu GK total
y.ayj"EEEEE 107.6 106.7 106.5 107.0 104.1 98.8 93.2 98.8 103.4 100.2 105.8 104.0 103.5 103.4 100.9 100.1 96.4 99.1 101.2 102.3
Like for Like stores
SayJEsEt
Stores total 110.7 110.1 110.2 110.3 108.3 102.6 97.1 102.8 106.9 103.5 110.8 107.9 107.7 107.2 103.5 103.3 102.0 103.0 105.5 106.2
AL 113.2 114.1 112.3 113.6 109.1 106.5 103.2 107.0 110.5 109.8 110.9 113.0 111.8 110.9 103.1 108.9 107.9 107.6 109.8 110.1
Company Total
: j:tll I\
AL ('59”"%@0 Company 112.7 112.2 112.2 112.4 108.5 104.2 101.2 104.9 109.0 110.2 109.8 112.4 110.9 109.7 104.5 106.6 104.6 105.3 108.2 108.6
total excluding intra-group
BERIFIE Like for Like Directly managed stores (MUJI)
1%AR Apparel 95.4 96.6 92.0 94.5 92.0 89.7 80.3 87.3 90.9 94.2 104.4 106.1 101.6 94.0 100.7 99.7 103.4 101.0 101.3 95.5
45E Household 105.7 106.8 106.4 106.3 105.9 104.6 98.3 102.8 104.7 107.4 108.8 105.8 107.2 105.5 104.0 101.9 99.6 101.9 104.5 104.6
Em Food 97.0 100.5 100.6 99.3 99.2 99.3 93.8 97.3 98.4 105.2 107.6 104.9 105.7 100.8 101.3 97.5 93.1 97.3 101.4 100.0
2 K
= 100.2 101.8 99.7 100.6 99.9 98.5 92.0 96.7 98.7 102.2 105.9 104.2 104.0 100.4 101.9 99.8 97.3 99.7 101.9 100.3
Number of Customers
1%AR Apparel 110.7 107.2 106.0 107.9 106.4 107.8 109.3 108.1 108.4 96.8 97.4 96.9 97.5 104.9 96.3 99.1 93.7 96.6 97.0 103.0
45& Household 103.7 102.9 107.6 104.6 102.3 94.0 97.8 98.2 101.9 97.5 98.4 97.2 97.7 100.4 100.4 99.1 96.8 98.6 97.7 99.7
B Food 109.6 107.4 105.5 107.6 106.9 102.9 102.1 104.0 106.0 105.6 106.3 105.9 105.9 106.0 104.3 102.9 98.9 101.8 103.6 104.8
EE 107.9 105.4 106.7 106.7 104.0 99.5 101.2 101.8 104.7 97.9 99.6 99.3 990.1 102.8 99.8 100.4 98.8 99.6 990.1 101.8
Sales per Customer
FrRILCDOWVT Definition of Sales Channel: RIEELEEE(CDNT Definition of figures:

o BIfFIE : IR EEFTICA—T UG

(FE : BFE3ANSEFE2RET)

o LS : JrU—~X—MIIL-TES O R EIFE S OIEH

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online
e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BEE-LSHIE : 55t LS (Folin—-XR) BIEEIALL

o £HEE : EEEIET

S+RYRAN+ETOHTES

(LS. #ak. Jrz)—~¥—b) ORIERALL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




20155FE A BI5E £ - B - B H{MFLL
2015 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £1Q 6H 7H 8H 20 HA 9H 10H 11H 2630 94 H 12H 1H 2H 564Q THA i
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 oM Dec. Jan. Feb. 40 2H Full Year
1%AR Apparel 97.2 1131 108.2 106.2 98.6 106.5 114.1 105.5 105.9 108.0 101.9 90.8 99.0 103.2 94.9 102.3 99.3 97.7 98.5 102.1
45& Household 85.9 117.4 110.9 100.8 104.4 109.1 110.3 107.8 103.9 1115 120.7 112.2 114.8 107.2 110.4 112.2 106.4 109.6 112.4 108.1
Efm Food 92.4 95.8 95.4 94.4 95.4 90.5 98.6 94.6 94.5 105.2 101.9 100.7 102.3 96.8 100.3 99.4 94.7 97.9 100.0 97.3
EERFSE
L|_ke IelFELE 89.7 113.8 108.5 102.3 101.3 106.4 110.6 105.8 103.9 109.8 1115 102.3 107.4 104.9 103.2 107.4 102.6 104.1 106.0 104.9
Directly managed stores
(MUJI)
[Ei=y=r
Directly managed stores total 93.2 120.6 114.6 107.6 107.2 1116 116.7 1115 109.4 116.1 1154 108.0 112.9 110.6 110.8 116.0 111.8 112.8 112.8 1111
(MUJI)
LSPERBIfFIE
Like for Like 85.3 109.5 105.5 98.4 98.6 103.4 111.2 103.8 100.9 107.4 109.7 99.5 105.3 102.7 102.6 105.5 102.9 104.0 104.4 102.9
Licensed stores & Seiyu GK
LSEER&EET
_ _ 87.1 111.8 106.5 100.1 101.4 104.9 112.4 105.8 102.6 114.6 113.8 97.8 107.7 104.3 101.1 101.2 95.7 99.6 103.8 103.2
Licensed stores & Seiyu GK total
y.ayj"EEEEE 88.9 112.9 107.9 101.6 100.8 105.8 110.7 105.4 103.4 109.3 111.2 101.7 107.0 104.4 103.1 107.1 102.7 104.0 105.7 104.6
Like for Like stores
o= UPA=T-11
Stores total 92.0 118.9 1131 106.2 106.1 110.4 115.9 110.5 108.1 115.8 1151 106.1 111.9 109.4 109.0 1134 108.9 110.4 111.2 109.7
AL 97.5 110.8 114.1 107.4 117.7 110.4 115.2 115.2 111.0 112.1 116.4 105.6 111.7 111.2 115.9 112.0 111.6 114.4 113.0 112.0
Company Total
: :ttll I\
AL ('59”"%@0 Company 93.4 1125 94.6 104.3 108.9 110.8 117.6 112.1 107.7 114.3 115.3 105.5 111.4 109.0 113.3 112.3 109.7 112.3 111.8 109.8
total excluding intra-group
BERFIE Like for Like Directly managed stores (MUJI)
1%AR Apparel 95.2 102.7 101.8 100.1 94.0 100.2 105.9 99.6 99.8 98.7 92.7 82.8 90.4 96.6 86.9 94.4 89.8 89.3 89.9 95.3
45E Household 93.8 102.6 102.2 99.2 98.7 97.3 100.7 98.8 99.0 102.3 108.5 102.3 104.1 100.5 102.0 101.2 100.8 101.0 102.6 100.8
Em Food 90.7 90.2 91.4 90.8 90.5 87.3 95.3 90.9 90.9 96.3 97.7 95.1 96.2 92.4 95.6 95.5 94.7 95.2 95.8 93.3
2 K
= 93.0 98.8 99.2 96.9 94.9 95.8 100.5 97.0 97.0 99.8 101.5 95.3 98.6 97.3 96.5 98.1 97.2 97.0 97.9 97.4
Number of Customers
1Ak Apparel 102.1 110.1 106.3 106.1 104.9 106.3 107.7 105.9 106.1 110.4 109.9 109.7 109.5 106.7 109.1 108.5 110.6 109.4 109.6 107.2
45& Household 91.6 114.4 108.5 101.7 105.8 112.1 109.6 109.1 104.9 109.2 111.3 109.7 110.3 106.7 108.2 111.0 105.6 108.5 109.5 107.2
B Food 101.9 106.2 104.4 104.0 105.5 103.6 103.5 104.1 104.0 109.5 104.2 105.9 106.3 104.8 104.9 104.1 100.1 102.8 104.4 104.3
EE 96.5 115.2 109.3 105.6 106.7 1111 110.1 109.1 107.2 110.0 109.9 107.3 108.9 107.8 107.0 109.5 105.6 107.3 108.3 107.7
Sales per Customer
FrRILCDOWT Definition of Sales Channel: AIEFLEEBICDONT Definition of figures:

o BIfFIE : IR EEFTICA-—TIURIEH

(FE : BFE3ANSEE2RET)

o LS : JrU—~X—MIIL-TES O R EIFE S OIEH

e Like-for-Like (LFL): Stores opened during

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online
e Licensed stores (LS) exclude FamilyMart Group

convenience stores

o BEE-LSHUE : 5t LS (FBin—XR) AIEEEALL

o £HEE : EEEIET

S+RYRAN+ETOHTES

(LS. #ak. Jrz)—~¥—b) ORIERALL

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




20145FE A BlI5E L - B - ZH{fBFLL
2014 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H $£10 6H 7H 8H 5520 _HA 9H 104 114 530 12H 15 28 564Q THA FH
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 111.4 106.8 105.0 107.5 106.5 105.9 100.6 104.6 106.2 109.5 99.8 102.6 103.2 103.4 102.9 110.8 104.4 103.8 105.0
4& Household 131.8 91.3 98.1 109.2 103.2 102.8 99.4 101.8 105.9 98.7 99.0 102.2 100.1 96.1 102.9 104.3 100.4 100.3 103.1
Em Food 102.8 101.9 106.5 103.7 108.3 83.9 93.0 93.9 98.9 90.6 82.1 83.4 84.9 83.3 89.2 97.1 89.9 87.6 92.7
EEFE
L|_ke oy e 122.2 97.7 101.6 107.8 104.9 101.9 99.2 102.1 105.2 101.8 97.8 100.7 100.0 97.8 101.5 105.3 100.7 100.4 102.7
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 128.4 102.1 105.6 112.6 108.2 106.6 103.9 106.3 109.7 107.0 104.7 107.5 106.4 102.3 105.9 110.9 105.8 106.1 107.9
(MUJI)
LSFaRBLFIE
Like for Like 120.5 97.8 100.7 107.0 105.0 98.7 98.5 100.9 104.2 101.1 97.0 98.4 98.6 93.0 95.2 99.0 95.3 97.0 100.4
Licensed stores & Seiyu GK
LSPEEREET
. _ 121.7 98.1 102.0 107.9 103.8 100.0 101.3 101.8 105.2 100.4 96.9 102.1 99.8 95.8 97.8 100.7 97.8 98.8 101.9
Licensed stores & Seiyu GK total
y_zl‘yj’EEﬁE 121.9 97.8 101.4 107.7 105.0 101.2 90.1 101.9 105.0 101.7 97.6 100.3 99.7 96.8 100.2 104.0 99.6 99.7 102.2
Like for Like stores
SayJasEt
Stores total 127.0 101.3 104.9 111.7 107.3 105.3 103.4 105.5 108.8 105.8 103.2 106.5 105.1 101.1 104.4 108.9 104.2 104.7 106.7
4t 130.6 112.0 111.0 118.2 113.6 122.7 113.2 116.9 117.6 118.1 109.1 112.2 113.2 106.4 113.9 110.5 110.8 112.0 114.7
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
5 103.0 99.7 103.6 102.2 103.2 100.9 100.0 101.3 101.8 97.8 93.7 96.3 95.9 94.7 96.6 101.8 97.3 96.6 99.1
Number of Customers
5 118.7 98.1 98.0 105.6 101.7 100.9 99.2 100.8 103.4 104.1 104.3 104.6 104.3 103.2 105.0 103.4 103.5 103.9 103.6
Sales per Customer
FrRIUCDNT Definition of Sales Channel: BIEFLEEIBICD VT Definition of figures:

o BIfFIE : BIA FEETICA-TOULIESH

(1 : BFE3IANSEF2HET)

o LS : Jr)—~X— M -TUNOEREFEFR OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

e Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o EE-LSHIE : 5K LS GoliA—2) RIERAL
o DIHE | BEIEHES LB +RY PN+ 2 TOHFS

(LS. Fak. IrzU—-~—b) ORIFEFALE

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2013FFE A RIS L - B - ZHMERFLL
2013 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 230 12H 15 2H 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 123.1 96.3 103.8 106.3 104.9 92.0 101.2 98.8 102.7 101.8 105.8 106.0 104.9 105.1 105.7 101.2 104.1 104.5 103.6
4& Household 102.5 95.2 100.2 99.4 103.5 95.5 105.7 101.3 100.3 97.4 106.1 107.4 103.9 105.9 107.7 104.1 105.8 104.9 102.5
Em Food 111.8 97.5 97.6 102.6 95.1 141.0 117.7 117.2 109.5 106.0 139.0 130.4 125.3 125.0 119.1 105.9 115.9 120.0 114.9
EEFE
L|_ke et (Lies 109.2 95.8 101.4 102.1 103.0 97.2 104.7 101.3 101.8 99.4 108.0 108.2 105.7 106.8 107.7 103.1 105.9 105.8 103.8
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 111.0 97.9 105.8 104.9 108.1 100.8 107.7 105.4 105.1 102.7 111.2 109.9 108.3 110.1 109.7 103.4 108.1 108.2 106.7
(MUJI)
LSPaRBEIfFIE
Like for Like 107.2 92.5 98.3 99.4 100.9 98.9 106.6 101.7 100.5 99.4 109.2 108.2 106.2 108.2 109.6 106.3 108.2 107.2 103.8
Licensed stores & Seiyu GK
LSPEEREET
. _ 107.6 93.6 90.1 100.1 101.8 98.6 105.4 101.7 100.8 95.2 106.1 106.6 103.3 106.7 108.1 109.9 108.0 105.6 103.2
Licensed stores & Seiyu GK total
y_axyj’ﬁﬁﬁp_?. 108.8 95.2 100.8 101.6 102.6 97.5 105.1 101.4 101.6 99.4 108.2 108.2 105.8 107.1 108.1 103.7 106.3 106.1 103.8
Like for Like stores
SavJast
Stores total 110.3 97.0 104.4 103.9 106.8 100.4 107.3 104.7 104.3 101.2 110.1 109.2 107.3 109.4 109.4 104.6 108.1 107.7 106.0
1t 110.4 107.0 108.0 107.9 112.6 106.4 116.9 111.9 109.7 107.2 119.6 114.8 115.4 118.6 115.7 114.0 116.6 116.0 112.9
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 103.9 95.2 98.2 99.5 990.1 100.1 102.2 100.4 100.0 98.2 104.7 106.0 103.1 102.7 102.6 95.4 100.6 101.8 100.9
Number of Customers
EEU 105.1 100.7 103.2 102.7 103.9 97.0 102.5 100.9 101.8 101.2 103.2 102.1 102.5 104.0 105.0 108.1 105.2 104.0 102.9
Sales per Customer
FrRIUDWT Definition of Sales Channel: BIEFLEEIBICDWT Definition of figures:
o BITFIE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHE : |58t LS (FEliN—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFE3ANSEF2HET)

o LS : Jr)—~— M -TUSNOEREFEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o £HIUE : BEE/SEEG LR+ NN+ 2 TOEITS

(LS. Bk, JrzU—-~—h) ORIERAL

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2012FFEE A RIS L - B - ZE{MERFLL
2012 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 230 12H 15 2H 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
I}AR Apparel 120.9 107.1 109.2 111.3 98.4 110.5 117.9 107.6 109.5 105.2 105.4 113.4 108.4 97.6 97.6 1154 101.2 105.0 107.2
4& Household 113.4 95.3 94.2 101.0 93.1 95.7 95.9 94.9 98.2 102.1 94.2 96.7 97.4 93.3 94.3 96.9 94.5 96.0 97.2
Em Food 103.3 92.2 97.1 97.5 103.0 88.8 93.6 95.0 96.4 102.0 90.1 89.2 93.3 89.6 91.0 91.9 90.9 91.9 924.1
EEFE
L|_ke et (Lies 114.4 99.0 100.1 104.1 95.9 100.5 1025 99.4 101.9 102.9 98.2 102.6 101.1 94.5 95.1 101.3 96.4 98.8 100.4
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 118.7 103.8 102.9 108.0 98.2 103.0 105.8 102.0 105.2 105.8 101.1 105.6 104.1 97.7 97.8 103.7 99.3 101.7 103.4
(MUJI)
LSPaRBEIfFIE
Like for Like 104.9 97.6 98.1 100.1 94.4 98.0 96.8 96.3 98.4 99.3 94.5 99.7 97.7 94.6 97.4 99.3 96.7 97.2 97.8
Licensed stores & Seiyu GK
LSPEEREET
. _ 105.5 98.6 97.8 100.6 93.2 96.7 96.3 95.3 98.1 102.3 96.8 101.8 100.1 95.9 96.4 97.4 96.4 98.3 98.2
Licensed stores & Seiyu GK total
y_axyj’ﬁﬁﬁp_?. 112.1 98.7 99.7 103.2 95.6 100.0 101.3 98.8 101.1 102.2 97.4 101.9 100.3 94.5 95.5 100.9 96.5 98.5 99.9
Like for Like stores
SavJast
Stores total 115.7 102.7 101.8 106.4 97.1 101.7 103.8 100.6 103.7 105.1 100.2 104.8 103.3 97.3 97.5 102.4 98.8 101.0 102.3
1t 117.6 103.2 105.7 108.4 99.3 103.8 104.8 102.7 105.7 103.8 102.2 106.7 104.1 97.3 104.2 107.3 102.3 103.2 104.5
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 108.5 93.2 92.9 97.7 93.1 92.2 95.8 93.6 95.7 97.4 93.6 95.3 95.4 91.6 90.9 96.9 92.8 94.1 95.8
Number of Customers
EEU 105.4 106.2 107.8 106.5 103.0 109.1 107.1 106.2 106.5 105.7 104.9 107.6 106.0 103.2 104.7 104.6 103.9 105.0 104.8
Sales per Customer
FrRIUDWT Definition of Sales Channel: BIEFLEEIEBICD T Definition of figures:
o BIfFIE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHME : |58t LS (FEliRN—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFE3ANSEF2HET)

o LS : Jr)—~— M -TUSNOEREFEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o £HHUE : BEE/SEEG LR+ NN +ETOEITS

(LS. Bk, JrzU—-~—h) ORIERAL

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2011£FE A BI5E L - B - ZH{fBFLL
2011 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 530 12H 15 28 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
I}AR Apparel 83.0 103.8 90.7 92.8 96.7 104.9 109.7 102.6 97.4 101.0 95.3 102.6 994 117.4 114.6 101.5 112.5 105.3 101.5
4& Household 79.5 96.4 98.9 90.8 106.2 105.3 99.5 103.7 96.3 104.9 89.6 97.1 96.4 98.1 97.1 94.1 96.6 96.5 96.5
Em Food 97.2 104.2 95.1 99.1 90.6 104.0 98.9 97.6 98.4 100.4 92.4 100.4 97.6 97.2 94.1 100.4 97.4 97.5 98.0
EEFE
L|_ke oy e 81.8 99.4 95.2 92.1 100.9 104.9 102.2 102.6 96.8 103.1 91.9 99.4 97.6 104.7 102.6 97.0 101.8 99.7 98.3
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 88.4 104.4 101.9 98.1 106.9 111.4 108.1 108.8 102.9 109.0 97.4 106.8 103.8 111.5 108.4 101.1 107.5 105.6 104.3
(MUJI)
LSFaRBLFIE
Like for Like 88.5 100.6 98.4 96.1 103.3 103.1 100.1 102.2 98.8 101.0 93.6 99.1 97.6 102.4 98.2 94.0 98.8 98.2 98.6
Licensed stores & Seiyu GK
LSPEEREET
. _ 86.3 96.4 95.4 92.5 101.0 100.5 97.2 99.7 95.7 96.7 89.7 95.8 93.8 99.8 95.8 89.2 95.5 94.6 95.2
Licensed stores & Seiyu GK total
y_a\yjﬁﬁﬁp_?. 83.4 99.7 96.0 93.1 101.5 104.5 101.7 102.5 97.3 102.6 92.3 99.3 97.6 104.1 101.6 96.3 101.1 99.3 98.4
Like for Like stores
SavJast
Stores total 87.9 102.5 100.4 96.9 105.6 109.0 105.6 106.8 101.3 106.2 95.7 104.3 101.6 108.9 105.8 98.5 104.9 103.2 102.3
1t 89.3 103.8 103.8 98.8 106.5 109.0 107.2 107.5 102.7 105.2 98.5 105.0 102.7 107.2 106.7 100.5 105.2 103.9 103.3
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 83.7 98.2 94.1 92.2 96.7 99.1 97.1 97.7 94.8 97.8 90.4 94.5 94.0 96.3 97.2 98.0 97.1 95.6 94.9
Number of Customers
EEU 97.7 101.2 101.2 99.9 104.3 105.9 105.2 105.1 102.1 105.5 101.8 105.1 103.8 108.7 105.5 99.0 104.8 104.2 103.6
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEFLEEIBICDWT Definition of figures:
o BITFNE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHE : |58t LS (FEliR—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFE3IANSEF2HET)

o LS : Jr)—~— M -TUNOEREFEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o £HIUE : BEE/SEEG LR+ NN +ETOEITS

(LS. Bk, JrzU—-~—h) ORIERAL

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2010FE A RIS L - B - ZHHERFLL
2010 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 230 12H 15 2H 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 83.4 75.4 89.7 82.9 94.1 79.4 72.4 82.8 82.9 86.5 102.5 98.1 96.5 92.6 91.2 110.7 96.0 96.3 89.2
4& Household 94.8 99.5 95.9 96.6 96.4 98.7 96.2 97.1 96.8 86.8 101.1 93.8 94.3 97.7 93.1 98.7 96.5 95.4 96.2
Em Food 98.8 111.4 108.1 105.7 115.3 109.4 105.8 110.2 107.7 104.9 104.2 99.1 102.4 102.7 100.8 106.1 103.4 103.0 105.2
EEFE
Like for Like
. 91.8 90.8 94.1 92.2 96.8 91.1 88.4 92.3 92.2 88.1 101.8 95.9 95.8 96.2 93.0 102.7 96.9 96.3 94.3
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 100.4 99.9 103.1 101.2 106.2 99.4 97.6 101.2 101.2 96.3 108.5 102.7 103.1 103.8 101.0 111.2 104.8 103.9 102.6
(MUJI)
LSPaRBEIfFIE
Like for Like 87.5 914 93.6 90.7 96.7 94.5 93.1 94.9 92.5 92.0 103.6 98.6 98.7 99.7 97.6 106.2 100.8 99.7 96.0
Licensed stores & Seiyu GK
LSPEEREET
. _ 81.8 85.3 86.9 84.5 91.7 90.0 88.7 90.2 87.0 88.0 101.9 96.5 96.0 97.7 95.0 103.7 98.4 97.2 91.8
Licensed stores & Seiyu GK total
y.a‘yjﬁﬁﬁg 90.7 90.9 94.0 91.8 96.8 91.9 89.5 92.9 92.3 89.1 102.4 96.6 96.6 97.1 94.1 103.6 97.9 97.2 94.7
Like for Like stores
SavJast
Stores total 95.3 96.1 99.0 96.8 102.6 97.2 95.4 98.6 97.6 94.3 107.2 101.3 101.4 102.4 99.7 109.5 103.4 102.4 99.9
1t 94.5 100.8 100.0 98.3 105.8 99.4 97.9 101.5 99.7 97.3 108.2 104.2 103.7 105.3 102.3 109.7 105.7 104.6 102.2
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 96.1 95.6 98.4 96.6 100.1 97.6 95.3 97.6 97.1 95.8 103.0 97.7 98.6 98.5 92.6 97.8 96.2 97.4 97.3
Number of Customers
ZE
95.5 95.0 95.7 95.5 96.6 93.4 92.8 94.5 95.0 92.0 98.8 98.1 97.0 97.6 100.5 105.1 100.7 98.9 96.9
Sales per Customer
FrRIUDWT Definition of Sales Channel: BIEFLEEIEBICDWT Definition of figures:
o BITFIE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHE : |58t LS (FEliRn—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFE3IANSEF2HET)

o LS : IJr)—~— M -TUNOEREFEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o £HIUE | BEE/SEEG LR+ NN +ETOEITS

(LS. Bk, JrzU—-~—h) ORIERAL

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2009 E A RIS L - B - ZEMERFLL
2009 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 230 12H 15 28 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 90.0 97.8 94.8 94.5 87.9 94.2 94.2 91.0 92.9 92.9 90.4 85.8 89.3 95.3 98.8 82.5 93.4 91.1 92.3
4& Household 92.7 92.2 97.3 93.7 91.3 90.7 90.7 90.7 92.6 95.8 97.1 91.1 94.5 97.9 102.1 100.2 99.8 97.1 94.9
Em Food 99.2 95.3 98.4 96.8 91.6 95.7 95.7 93.5 95.8 95.0 103.6 101.5 100.3 108.4 109.9 109.0 109.0 105.0 100.4
EEFE
Like for Like
. 92.2 94.4 96.2 94.2 89.8 92.4 90.9 91.0 92.9 94.6 94.9 89.8 92.9 97.7 101.6 96.0 98.5 95.6 94.2
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 98.1 99.1 101.3 99.5 95.7 98.3 97.4 97.1 98.4 101.2 104.2 98.3 101.1 106.2 110.7 104.9 107.4 104.1 101.2
(MUJI)
LSFaRBLFIE
Like for Like 90.2 92.8 94.8 92.4 87.5 88.2 87.7 87.7 90.1 89.7 91.4 87.0 89.3 93.0 93.4 91.6 92.8 90.9 90.5
Licensed stores & Seiyu GK
LSPEEREET
. _ 93.6 92.9 94.8 93.8 85.7 85.3 83.7 85.0 89.8 86.1 84.4 79.7 83.1 85.2 85.3 85.5 85.0 83.8 86.7
Licensed stores & Seiyu GK total
y.a‘ijEﬁE 91.7 94.0 95.8 93.7 89.2 91.4 90.1 90.2 92.2 93.4 94.0 89.1 92.0 96.5 99.5 94.9 97.0 94.4 93.3
Like for Like stores
SavJast
96.9 97.4 99.6 97.9 93.0 94.9 93.7 93.8 96.1 97.1 98.7 93.2 96.2 100.5 103.8 99.7 101.4 98.7 97.3
Stores total
1t 100.7 99.3 97.8 99.4 94.4 97.3 94.3 95.4 97.6 990.1 94.3 94.4 95.8 102.3 104.9 99.9 102.5 98.9 98.2
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 93.9 94.4 95.7 94.7 91.1 92.5 92.2 91.9 93.3 94.1 97.0 94.7 95.3 101.4 105.7 98.9 102.1 98.7 96.0
Number of Customers
ZE
98.2 100.0 100.5 99.5 98.6 99.9 98.6 98.9 99.6 100.5 97.8 94.8 97.5 96.4 96.1 97.1 96.4 96.7 98.2
Sales per Customer
FrRIUDNT Definition of Sales Channel: BIEFLEEIBICDWT Definition of figures:
o BITFNE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHE : |58t LS (FEliR—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFEIANSEF2HET)

o LS : Jr)—~— M -TUNOEREFEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o 2HIUE : BEE/SEEG LR+ MM +ETOEITS
(LS. Fak. IrzU-~N—b) ORIFEALE

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




2008 E A RIS L - B - ZEMRFLL
2008 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

3H 4H 5H £10Q 6H 7H 8H 520 _HA 9H 104 114 230 12H 15 2H 564Q THA F
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 105.3 102.8 101.0 102.9 97.6 106.6 96.3 100.2 101.6 92.0 87.5 93.3 90.8 90.0 94.7 92.5 92.1 91.4 96.6
4& Household 98.5 92.1 98.4 96.3 97.7 95.8 103.2 98.7 97.3 95.2 100.4 104.9 100.4 92.6 95.5 95.4 94.3 97.4 97.3
Em Food 95.4 93.2 98.6 95.7 99.9 96.0 102.7 99.4 97.4 94.5 98.2 103.1 98.7 99.0 96.0 102.6 99.3 99.0 98.3
EEFE
Like for Like
. 100.2 95.9 99.5 98.5 97.8 100.0 100.6 99.3 98.9 93.9 94.8 100.0 96.4 92.0 95.2 95.2 93.9 95.2 97.1
Directly managed stores
(MUJI)
EEAS
Directly managed stores total 102.8 100.2 105.0 102.6 102.9 105.2 105.5 104.5 103.5 100.0 101.1 105.3 102.3 98.0 101.5 101.7 100.1 101.3 102.4
(MUJI)
LSPaRBEIfFIE
Like for Like 98.1 93.1 95.9 95.7 95.3 93.4 94.8 94.4 95.2 90.2 93.0 99.5 94.5 92.0 97.0 91.5 93.5 94.0 94.6
Licensed stores & Seiyu GK
LSPEEREET
. _ 100.1 95.0 98.0 97.7 98.3 95.9 100.1 98.0 97.8 95.3 99.4 104.4 100.0 96.1 100.5 97.1 97.8 99.0 98.4
Licensed stores & Seiyu GK total
y.a‘yjﬁﬁﬁg 99.6 95.1 98.5 97.7 97.1 98.1 98.9 97.9 97.8 92.8 94.2 99.9 95.8 92.0 95.7 94.1 93.8 94.8 96.3
Like for Like stores
SavJast
Stores total 102.1 98.7 103.0 101.2 101.6 102.6 104.0 102.7 101.9 98.7 100.7 105.1 101.7 97.5 101.2 100.4 99.5 100.6 101.3
1t 104.4 96.7 104.0 101.6 102.1 104.8 101.7 102.9 102.2 100.0 101.9 105.5 102.6 101.3 101.4 97.2 100.1 101.5 101.8
Company Total
BEEBIfFIE Like for Like Directly managed stores (MUJI)
2 R
=5 95.6 93.2 97.0 95.2 97.2 98.4 98.2 97.9 96.5 93.3 94.7 98.5 95.4 93.6 93.4 94.5 93.8 94.6 95.6
Number of Customers
EEU 104.8 102.9 102.6 103.5 100.6 101.6 102.4 101.5 102.5 100.6 100.0 101.5 101.0 98.3 101.9 100.7 100.1 100.6 101.5
Sales per Customer
FrRIUDWT Definition of Sales Channel: BIEFLEEIEBICD T Definition of figures:
o BITFIE : BIREEFTICA-TOURIES e Like-for-Like (LFL): Stores opened during o BE-LSHME : 58kt LS (FEliR—-R) BIEEAL e DM, LS: Flash store sales as percentage of

(1 : BFE3IANSEF2HET)

o LS : Jr)—~— M -TUNOERETEFE OIS

the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

o £HHUE : BEE/SEEG LR+ NN +ETOEITS

(LS. Bk, JrzU—-~—h) ORIERAL

the same month prior fiscal year.
e Company: Total flash sales of DM, LS

and the rest of wholesale business, as

percentage of the same month prior fiscal year.




20075FE A RIS L - B ¥ - ZH{MMFLE
2007 Monthly YOY Change in Sales, Number of Customers and Sales per Customer

38 47 5H $£1Q 64 7H 8H 5620 HA 9H 10H 118 5630 12H 14 2H 5£40Q THA R
Mar. Apr. May 10 Jun. Jul. Aug. 20 1H Sep. Oct. Nov. 30 Dec. Jan. Feb. 40 2H Full Year
1Ak Apparel 93.1 100.0 100.8 98.3 105.4 95.1 108.9 102.5 100.3 93.8 104.2 97.4 98.8 99.5 103.3 96.4 99.9 99.3 99.9
47& Household 92.2 94.6 91.5 92.8 99.7 97.5 96.7 97.8 94.9 98.6 95.3 95.1 96.2 96.4 94.2 99.5 96.7 96.6 95.9
Em Food 99.9 92.9 92.6 95.1 98.5 96.4 98.9 97.6 96.2 98.9 99.8 97.7 98.7 96.1 96.5 101.7 98.1 98.3 97.4
EERFE
Like for Like
. 93.0 96.4 95.2 94.8 101.8 96.3 101.0 99.5 96.9 96.8 99.1 96.1 97.3 97.5 97.2 98.8 97.9 97.7 97.4
Directly managed stores
(MUJI)
BEAE
Directly managed stores total 98.5 102.3 102.3 100.9 108.1 101.7 106.4 105.3 102.9 101.8 102.2 99.8 101.2 99.8 100.0 100.3 100.0 100.6 101.8
(MUJI)
LSEERBIfFIE
Like for Like 96.0 100.1 99.9 98.5 106.1 99.5 100.4 102.1 100.1 96.8 99.9 95.3 97.4 94.4 91.7 93.9 93.4 95.4 97.8
Licensed stores & Seiyu GK
LSPER&EET
. . 97.1 100.6 99.7 90.1 106.6 102.0 102.9 103.9 101.2 98.1 100.7 98.3 99.1 96.6 924.1 95.9 95.6 97.4 99.3
Licensed stores & Seiyu GK total
y.a\yj’E&T.?E 93.9 97.5 96.6 96.0 103.1 97.3 100.8 100.3 97.9 96.8 99.3 95.9 97.3 96.5 95.5 97.2 96.4 97.0 97.5
Like for Like stores
I,On TAE
gtaojres:tl(:; 98.1 101.8 101.6 100.4 107.7 101.8 105.4 104.9 102.4 100.7 101.8 99.4 100.6 98.9 98.3 99.0 98.7 99.7 101.1
4t 100.1 102.9 103.2 102.0 108.3 102.4 102.0 104.3 103.0 103.0 107.0 98.0 102.6 101.6 98.3 103.4 101.2 101.9 102.5
Company Total
BEERIFNE Like for Like Directly managed stores (MUJI)
2 H
=5 97.1 96.3 94.9 96.0 99.6 96.7 98.7 98.3 97.1 96.5 96.6 95.7 96.2 95.0 95.5 98.9 96.5 96.2 96.7
Number of Customers
S 95.9 100.3 100.3 98.8 102.2 99.6 102.4 101.3 99.8 100.3 102.7 100.4 101.1 102.6 101.8 99.8 101.4 101.4 100.6
Sales per Customer
FrRIUDOWT Definition of Sales Channel: I LEEMEICONT Definition of figures:

o BEE-LSEME : 55T LR (G5iliN—X) mIEEALL
o HEE | EEERFT LE+RYINN +ETOHZFES
(LS. fak. Jrz)—~X—b) ORIFREAL

o BIfFE : BIZ FEFTICA-—T UGS
(1 : BF3ANSEF2RET)
o LS : J7U—N—MIIL-TSOE R EIFESE OIS

e Like-for-Like (LFL): Stores opened during
the last two fiscal years are excluded.

¢ Directly managed stores (DM) include online

e Licensed stores (LS) exclude FamilyMart Group
convenience stores

e DM, LS: Flash store sales as percentage of
the same month prior fiscal year.

e Company: Total flash sales of DM, LS
and the rest of wholesale business, as
percentage of the same month prior fiscal year.
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