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MUJI Wuhan Aeonmall jinyintan (hEKXE-EE)
MUJI Huaian Huaxin mall (FEXE-EE)

MUJI Beijing yizhuang Longfor (EKE-EE)
MUJI Shanghai Jiu guang center (FEAME-EE)
MUJI Shanghai Uni-city (FREAXE-EE)

MUJI Taian Wanda Plaza (hEXEE-EE)
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Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2023 (preliminary)

98 108 118 £1Q 128 18 2H 5£2Q A 38 45 5H £3Q 9vH 68 7H 8H 5£4Q THA EFH
Sep. Oct. Nov. 1Q Dec. Jan. Feb. 2Q 1H Mar. Apr. May 3Q M Jun. Jul. Aug. 4Q 2H Full Year
LFL = Like for Like
1Ak Apparel 95.4
ZE7& Household 32 | {4 L0y F L ey
Eam Food 81.5
BEBRFSE +A>I1ANT
LFL Directly managed stores (MUJI) + Online 86.1
store
1IKAR Apparel 105.2
i_-E;E HOUSGhOId 91 1 ___________________________________
Eim Food 98.1
BESEH+ACIAOANY
Directly managed stores total (MUJI) + Online 96.2
store
BERFIE +A>31>AR7 LFL Directly managed stores (MUJI)+ Online store
Z#% Number of Customers 93.3
Z i Sales per Customer 922 | baaaaad | Bt e ] B
BE&ET+A>31> A K7 Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 103.5
ZKE{f Sales per Customer ool 1 T T oy T T oy T T
BXRIE&E (LSE8) Number of Stores at the End of Month (Include LS Stores)
[E&H#L Number of Stores 506
S HHEE Number of New-opening Stores 13
S HIRIEZY Number of Closed Stores 0
FrRIUDNT Definition of Sales Channel:
o BEEEFIE | BIEERAENSHAIRE TBE THBUBILIC/EEH e LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X [EIHAM(C30 8 A ikt L TIRZEU TS &z BR< Xexcluding stores that were closed for 30 days or more in the previous term.
BT LEEUE(CDNT Definition of figures:
s BEEHE : |55t LS (FEliR-R) RIEEREALE e DM: Flash store sales as percentage of the same month prior fiscal year.
BAEE €AY M
20234F8 ARA ARISE L - F& - FHMMFELL (R {E)
Monthly YOY Change in Sales, Number of Customers and Sales per Customer / the year ending August 31, 2023 (preliminary)
9H 10H 11H £1Q 12H 1H 2H 2£2Q il 3H 4H 5H ££3Q 95 H 6H 7H 8H 5$4Q THA i
LFL = Like for Like Sep. Oct. Nov. 1Q Dec. Jan. Feb. 2Q 1H Mar. Apr. May 3Q 9M Jun. Jul. Aug. 4Q 2H Full Year
HR7I7E%¥ / East Asia
BEERFE +A>I1ANT
LFL Directly managed stores (MUJI) + Online 91.3
store
fhEXPE Mainland China 83.8
BEEST+ACS12ARNT
Directly managed stores total (MUJI) + Online 99.8
store
th[EAPE Mainland China 93.5

BERIFE+A>31>XRN7 LFL Directly managed stores (MUJI)+ Online store

Z#% Number of Customers 92.0

ZHfi Sales per Customer 02| | 0 e T e e
BE&GFT+4>34>AK7 Directly managed stores total (MUJI) + Online store

Z#% Number of Customers 100.0

ZE{f Sales per Customer gog| | bl e e e

AXRIEEHE (LSS8) Number of Stores at the End of Month (Include LS Stores)

JE&#%% Number of Stores 446
S HAHEZL Number of New-opening Stores 6
S HIRIEE Number of Closed Stores 2

REPI7 -A7=7E% / Asia East/South & Oceania

BEEBIFIE + AVSA VAT

LFL Directly managed stores (MUJI) + Online 138.0
store

BEESFT+A>I1ANT

Directly managed stores total (MUJI) + Online 191.8

store

BE&5T+4>314>ZK) Directly managed stores total (MUJI) + Online store
Z#% Number of Customers 191.4
Z B Sales per Customer ooz e e e — 0 D

BRIE&E (LSE8) Number of Stores at the End of Month (Include LS Stores)

JE&#%% Number of Stores 80
S A HIEEL Number of New-opening Stores 0
S HIRIEZY Number of Closed Stores 0
BRKE% / Europe & Americas
BEFE+AIAOARNT

LFL Directly managed stores (MUJI) + Online 122.9
store

BEEST+AS12ARNT

Directly managed stores total (MUJI) + Online 122.6

store

+ Online store

umber of Customers

EBAET+A> 314> XK Directly managed stores total (MUJI)
N

124 .2

E
=
ZE i Sales per Customer

98.7

BRIE&E (LSE8) Number of Stores at the End of Month (Include LS Stores)

JE&##% Number of Stores 57
S B HIEZY Number of New-opening Stores 0
5 H3EBIE2L Number of Closed Stores 0
AXIEEHE (ERSaET) Grand Total

JEEEZY Number of Stores 1,089
S HAHEZ Number of New-opening Stores 19
S HIREE Number of Closed Stores 2
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