I Monthly Sales Trend for December 2024

I Japan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

%
Sales
Number of Customers
Sales per Customer
Sales by Product Category (year-on-year change)
%
Apparel

Household
Foods

LFL Directly Managed Stores + Online Store
115.3
108.7
106.1

LFL Directly Managed Stores + Online Store

120.7

113.2
1114

All Directly Managed Stores + Online Store
124.2
115.8
107.3

All Directly Managed Stores + Online Store

129.7

1213
1219

Number of Stores

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores 432 649
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings
None

I Sales trends

In December 2024, on a year-on-year sales basis, monthly sales were 115.3% at LFL directly managed stores and online stores, and 124.2% at all stores and online stores.
Sales of Apparel, Household goods, and Foods all increased by double digits on a LFL store basis. In particular, sales of Apparel increased significantly, partly due to an

effect of the rebound of a lack of winter clothing in stock last year. The impact of the number of year-end holidays is limited.

| Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
East Asia

Sales
Number of Cusotomers
Sales per Customer

LFL Directly Managed Stores + Online Store

105.4
98.8

All Directly Managed Stores + Online Store

Asia East / South & Oceania Business

Sales
Number of Customers
Sales per Customer

107.3

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

127.0
126.8
100.2

Europe & Americas Business

Sales
Number of Customers
Sales per Customer

110.7

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

107.7
101.4
106.2

Number of Stores by Business Segment
East Asia

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 548
Number of New-opening Stores - 12
Number of Closed Stores - 0

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 115
Number of New-opening Stores - 2
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 50
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings
MUJI NANJING YUHUA MIXC WORLD (Mainland China,
MUJI CHANGSHA MIXC (Mainland China, DM)
MUJI BEUING FINANCIAL STREET (Mainland China, DM)
MUJI SPRING CITY 66 (Mainland China, DM)

DM)

MUJI XI'AN MIXC (HOUSEHOLD&FOOD) (Mainland China, DM)

MUJI XI'AN MIXC (GARMENT) (Mainland China, DM)
MUJI HKRI TAIKOO HUI (Mainland China, DM)

MUJI LONGFOR SUZHOU XIANGCHENG PARADISE WALK (Mainland China, DM)

MUJI HUZHOU ZHEBEI PLAZA (Mainland China, DM)
MUJI SHANGHAI FLORENTIA VILLAGE (Mainland China,
MUJI BELING HAIDIAN JOYCITY (Mainland China, DM)
MUJI BANQIAO STATION (Taiwan, DM)

MUJI NU EMPIRE (Malaysia, DM)

MUJI GURNEY PLAZA (Malaysia, DM)

DM)
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BRER Monthly sales trend

Fiscal Year ending August 31, 2025

EnER Japan
[[o8 [ 18 | uA [ #a | A [ 18 28 [ wma [ bm | A 48 sA | #a | wA | e A 88 | maa | vm [ =m |
LFL = Like for Like [ sep | o | mov | 1@ | Dec | Jan Feb | 20 1H Mar Apr May | 30 oV | Jun Jul Az | 40 2H | FullYear |
AR Apparel 1057 1017| 1213| 1102| 1207 112.9
E5E Household 1215| 1326| 1224 1258 1132 1227
B Food 1036 | 1196| 1050 1097 | 1114 110.2
BEERFE +AYS1VANT s SRR S H T H
LFL Directly managed stores (MUJI) + Online store HEg)| sEe|  a.d) c%ié:@ i [ I A 1171
R Apparel 1144 | 1103 1289 | 1184 1297 1213
E5E Household 1308 | 1429| 1296 1346 | 1213 1312
B& Food 1159 | 1320| 1138 1206 | 1219 121.0
BEAF+AYIIOANY
Directly managed stores total (MUJ) + Online store 1229 1285) 1267 1265|1242 2=
BEEBEFE + 4> 51> AN LFL directly managed stores (MUJI)+ Online store
BS Number of Customers [ 1083 107.8] 1071  107.7| 1087 [ [ [ I [ | 1080]
] Sales per Customer [ 1047 1100 11137  1092| 106.1] | | 1 | | | 1085 |
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
BS Number of Customers [ 1162 1155[ 1138 1151 115.8] [ [ [ I [ [ 1153
] Sales per Customer [ 1058 1113 1113  1099| 107.3] | | | I | | 109.2 ]
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
IEEE Number of Stores 631 637 649 649 649 649
LAHEE  Number of New-opening Stores 9 6 14 29 0 29
LRSS Number of Closed Stores 1 0 2 £ 0 3
FrRIUDNT Definition of Sales Channel:
« EEREE : BTSN SHIRE CIBE CREILIER « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARS(C30 8 LS BEL TIRSE LTS &% BRC excluding stores that were closed for 30 days or more in the previous term.
BUEELEEUBICOVT Definition of figures:
o BEYE : EHTLEE GEliR-2) BERABL « DM: Flash store sales as percentage of the same month prior fiscal year.
BHBE IA MBI
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[ o8 [ 18 | uA | #10 | 28 [ 18 2A | #a [ b | A 48 sA | #a | wA | e 78 58 | #aa | TH [ =m |
LFL = Like for Like [ sep | ot | Nov | 10 | pec [ an Feb | 20 1H Mar Apr May | 3Q oM | Jun Jul Avg | 4Q 2H | Fullvear |
RPITEE [ East Asia
BEREE +A5AVANT
LFL Directly managed stores (MUJI) + Online store 1024| 1062 1095 [l peg| 1042 1061
REARE Mainland China 103.9| 1123 1108| 1100| 103.2 108.2
EEEHAYIAORNT
Directly managed stores total (MUJI) + Online store UL6| 144|165 [ a0 1111 1139
REARE Mainland China 113.6 121.9 1186 | 1189 | 1136 W B B B 117.5
EEBLFIE + 4251 A7 LFL Directly managed stores (MUJI)+ Online store
[ma Number of Customers | 048] 102[ 167[ 1107] 1054] [ [ ‘ ‘ [ [ 1002
‘géﬁm Sales per Customer [ 97.7 ] 96.4 [ 93.9 ] 96.5 [ 98.8 ] ] [ ] [ ] ] 97.2 ‘
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘5%51 Number of Customers | 114.1 ‘ 119.0 | 125.3 ‘ 119.7 \ 114.7 ‘ ‘ [ J | [ ] 118.2 ‘
|msm Sales per Customer | ors| 96| 933 e61| 969 ‘ | ‘ | ‘ | 063
BRIEGHEL (LSEE) Number of Stores at the End of Month (Include LS Stores)
IEEHE Number of Stores 531 531 536 536 548 548
LAHES  Number of New-opening Stores 7 3 5 15 12 27
LAEMES  Number of Closed Stores 3 3 0 6 0 6
RE7ST - AP ZFES / Asia East/South & Oceania
BEERFE + A1V
LFL Directly managed stores (MUJI) + Online store 926 973 951 Tmy 1073 99.4
BEGF+AIAN
Directly managed stores total (MUJI) + Online store us2| ma| iRl 27O 1237
BEBEEFH+A> 514> AT Directly managed stores total (MUJI) + Online store
= Number of Customers [ 1165 1268] 1260[ 1231] 126.8] [ [ [ [ [ | 1244
T Sales per Customer | 1014 984| 969| 989 1002 ] | | 1 [ | | 994
BERESHE (LSED) Number of Stores at the End of Month (Include LS Stores)
TEEHE Number of Stores 106 108 113 113 115 115
LAWES Number of New-opening Stores 1 2 5 8 2 10
LAEMES  Number of Closed Stores 0 0 0 0 0 0
BRKZ;EEE / Europe & Americas
BEERFE + A1V
LFL Directly managed stores (MUJI) + Online store 1063|119 11004 A4 1107 1101
BEEGH+AYI1OANT
Directly managed stores total (MUJI) + Online store 80| 1042 1029 RN 1077 107.0
BEEAEH+A>54 AN Directly managed stores total (MUJI) + Online store
‘5%51 Number of Customers | 95.6 ‘ 98.6 | 102.8 ‘ 99.0 [ 101.4 ‘ ‘ [ [ | [ ] 102.6 ‘
|msm Sales per Customer | 1025|1057 1001| 1028] 1062 ‘ | ‘ | ‘ | 1042
BARESHH (LSEE) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 50 50 50 50 50 50
LAHES  Number of New-opening Stores o 0 0 0 0 0
LABMES  Number of Closed Stores o 0 0 0 0 0
ARSI (EIPSEET) Total MUJI Store as of the end of month
S Number of Stores 1318]  1,326] 1,348[ | 1,348] 1362 1,362
LAHES  Number of New-opening Stores 17 24 52 14 66
LABMES  Number of Closed Stores 4 3 2 9 o 9




