I Monthly Sales Trend for March 2025
Ijapan Business

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Sales 1205 132.8
Number of Customers 1141 124.2
Sales per Customer 105.6 107.0

Sales by Product Category (year-on-year change)

% LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store
Apparel 117.6 128.3
Household 122.6 134.9
Foods 119.0 134.2

Number of Stores

LFL Directly Managed Stores rectly Managed Stores + Onl

Number of Stores 427 664
Number of New-opening Stores - 15
Number of Closed Stores - 2

I Store openings

MUJI AKITASANNO

MUJI AEONMALL KASHIHARA
MUJI LEAF WALK INAZAWA
MUJI SOLARIA PLAZA

MUJI YOUMETOWN OTAKE
MUJI YONEZAWA

MUJI AEONMALL OSAKA DOMECITY
MUJI SAKATA

MUJI ALPLAZA MORIYAMA
MUJI YORK BENIMARU KOGA
MUJI MINAMOA HIROSHIMA
MUJI SAIKI

MUJI HEIWADO TAKATOMI
MUJI AEONMALL KOBEMINAMI
MUJI500 NAMBANANNAN

I Sales trends
In March 2025, on a year-on-year sales basis, monthly sales were 120.5% at LFL directly managed stores and online stores, and 132.8% at all stores and online stores.
While the number of days of the "MUJI Week" sales event for members (from March 21 to March 31) was the same as the previous year, sales at LFL directly managed
stores exceeded the previous year's results in all categories; Apparel, Household goods and Foods by focusing on securing inventory and marketing through social media
and other channels. There was no YoY impact from the number of weekends and holidays.
The monthly overseas sales flash for March 2025 will be disclosed on Friday, April 11, the day of the announcement of the first-half financial results for the fiscal year
ending August 2025.

I Businesses Outside Japan

Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)

East Asia

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales
Number of Customers 109.4
Sales per Customer

Asia East / South & Oceania Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 98.4 121.0
Number of Customers - 125.0
Sales per Customer - 96.8

Europe & Americas Business

LFL Directly Managed Stores + Online Store All Directly Managed Stores + Online Store

Sales 108.3 107.3
Number of Customers = 103.8
Sales per Customer - 103.4

Number of Stores by Business Segment

East Asia
Number of Stores - 550
Number of New-opening Stores - 3
Number of Closed Stores - 4

Asia East / South & Oceania Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 121
Number of New-opening Stores - 4
Number of Closed Stores - 0

Europe & Americas Business

LFL Directly Managed Stores All Directly Managed Stores + Online Store

Number of Stores - 49
Number of New-opening Stores - 0
Number of Closed Stores - 0

I Store openings

MUJI CHENGDU SHIMAO GROUP  (Mainland China, DM)
MUJI MCP CENTRAL (Hong Kong, DM)

MUJI LLP NANGANG (Taiwan, DM)

MUJI TIEN BO PLAZA (Vietnam, DM)

MUJI AEON MALL TAN PHU CELADON  (Vietnam, DM)
MUJI SURIA SABAH  (Malaysia, DM)

MUJI IMAGO  (Malaysia, DM)
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BIREER Monthly sales trend
EREE Japan
[ o8 [ 18 | uA [ #a | 28 [ 18 | 28 [ #a [ w [ 38 | [0 | T [ «m |
LFL = Like for Like | s | ot | Nov | 10 | Dec | Jan | Feb | 20 | aH | wMar | | Full Year |
AR Apparel 1057 1017] 1213 1102 1207[ 1155 1065| 1156| 11255 117.6 113.4
EE Household 1215| 132.6| 1224 1258 | 1132| 1112 1104 1117| 1192| 12256 119.9
R Food 1036 | 1196 1050 | 1097 | 111.4| 1051 1062 107.8| 1088 | 119.0 110.8
BB + A5V ANT T A I
LFL Directly managed stores (MUJI) + Online store el aise| 1102 LGN 11531 11131 1085 (e B 1205 116.2
AR Apparel 1144 | 1103| 1289 1184 12907| 1236| 1143 | 1240| 1208| 1283 122.1
EE Household 1308 | 1429 1296| 1346| 1213 1189 | 1186| 119.8| 1275 1349 129.1
i) Food 1159 | 1320| 1138 1206 | 1219| 1153 117.3| 1184 | 1195| 1342 1223
BEEATHAZIIOANT
T e e G R GRS 1229 | 1285| 1267 1265| 1242| 1196 117.2| 1208 | 123.8| 1328 125.6
EEBHFIE + 42542 ZARF LFL directly managed stores (MUJI)+ Online store
B Number of Customers | 1083] 107.8[ 1071 1077[ 1087 1057[ 108.4[ 107.6| 1077 114.1] 108.8 |
L] Sales per Customer | 1047] 1100[ 1123] 1092| 1061 1053| 100.1] 1042| 1069 | 1056 106.8 |
BEBES&FH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
B Number of Customers [ me2| 1155[ 1138 1151[ 1158 112.8[ 1164[ 1150 1150 124.2] 116.6 |
L] Sales per Customer | 10s8| 1113] 1123] 1099| 1073 106.0| 1007 1050| 1076 107.0 107.7 |
BAXESHE (LSET) Number of Stores at the End of Month (Include LS Stores)
TESHE Number of Stores 631 637 649 649 649 649 651 651 651 664
LAHES  Number of New-opening Stores 9 6 14 29 0 o 4 4 33 48
LUAEES  Number of Closed Stores 1 0 2 3 0 0 2 2 5 7
FrRIUDNT Definition of Sales Channel:
« EERESE ;| A IR E CRE TS « LFL (Like-for-Like) : Stores fully operated during the prior fiscal period
X EIHARTIC308 LA _EHEERL TIRZEU IS S EBRC K excluding stores that were closed for 30 days or more in the previous term.
HIELCERBISOVT Definition of figures:
- BERE  [EHTLELE GGlN-2) sIERAL « DM: Flash store sales as percentage of the same month prior fiscal year.
BHBEE I AV
Sales, Number of Customers and Sales per Customer (Year-on-year comparison basis)
[o8 [ 108 [ uA [ #a | 28 [ 18 | 28 [ #a [ 1w [ 38 | [ 7w | #m |
LFL = Like for Like | sep | oct Nov | 10 | Dpec | Jan | Feb | 20 | 1H | Mar | | Fullvear |
R7ITEE [ East Asia
BEERFE +AS31AN
LFL Directly managed stores (MUS) + Online store 1024 | 106.2| 1095 \}ni.s\ 104.2 1109 932 . 1\«\:3.\:\1 | 1051 104.4 105.0
REARE Mainland China 103.9| 1123| 1108 1100 1032 | 1086 925 1020 1060 1044 105.7
BEAFAYIIVANT
Directly managed stores total (MU} + Online store 1116 | 1144| 1169 1150 | 1111 1214 |  100.2 1113 | 1131 1125 112.9
SREARE Mainland China 1136 1219| 1186| 1189| 1136 1204| 1019 1126 1156| 1141 Il Wit
EERFIE + 42542 ZRT LFL Directly managed stores (MUJI)+ Online store
‘gﬁ Number of Customers ‘ 104.8 | 110.2 ‘ 116.7 [ 110.7 ] 105.4 | 117.8 ‘ 104.5 | 109.3 ] 110.0 | 109.4 ‘ 109.9 ‘
|mem Sales per Customer | 977] 9ea| o39| oe5| oss| 9a1| s92| oa6| 956| 954 955 |
BEBE&FH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
£ Number of Customers | me1| 190 1253 197] 1me7] 1203[ 1133] 192] moa| 1ss| 1102
‘Eﬁmﬁ Sales per Customer ] 97.8 [ 96.1 ] 933 [ 96.1 ] 96.9 [ 93.8 ] 88.4 [ 93.4 I 94.8 [ 94.9 ] 94.7 ]
BAXESHE (LSET) Number of Stores at the End of Month (Include LS Stores)
ESHE Number of Stores 531 531 536 536 548 553 551 551 551 551
UAHES  Number of New-opening Stores 7 3 5 15 12 5 0 17 32 32
LUAEES Number of Closed Stores 3 3 0 6 0 0 2 2 8 B
REIFIT - ALFZFHE / Asia East/South & Oceania
BERFE+ A5
LFL Diveetly managed stores {MUN) + Online store 926 97.3 95.1 958 | 1073 | 1075 980 | 1049| 1007 98.4 1016
BEST+ AV VAN
Directly managed stores total (MUII) + Online store 1182 | 1248| 1221 1218| 1270| 1326 1155 1256 | 1241| 1210 1236
BEEGEH+4>54>Z N7 Directly managed stores total (MUJI) + Online store
] Number of Customers | 1165| 1268[ 1260] 1231 1268[ 1309 1200 1263| 1249] 125.0] 1249 |
L Sales per Customer | 1014] 98.4 | 96.9 | 989 [ 1002 1013] 96.3 | 995 | 99.4 | 96.8 | 99.0 |
BHIEHE (LSEE) Number of Stores at the End of Month (Include LS Stores)
ESHEL Number of Stores 106 108 113 113 115 117 117 117 117 117
UAHES  Number of New-opening Stores 1 2 5 8 2 2 1 5 13 13
UAEES  Number of Closed Stores 0 0 0 [ 0 0 1 1 1 1
BRKZESE / Europe & Americas
BEBFE+ 42512
LFL Directly managed stores {MUN) + Online store 1063 | 1119 1100 1094 | 1107 | 1109 1028 1087 | 1093 | 1083 109.2
BEATHAYIAVANT
Directly managed stores total (MUII) + Online store 98.0| 1042| 1029 10L7| 1077| 1089| 1012 1064 | 1065| 107.3 106.5
BEES&FH+A> 54> ZRT Directly managed stores total (MUJI) + Online store
X Number of Customers | os6| 986 1028 990| 1014] 1018] 1007] 1013] 1022] 1038] 1024 |
‘Eﬁmﬁ Sales per Customer ] 102.5 [ 105.7 ] 100.1 [ 102.8 ] 106.2 [ 107.0 ] 100.4 [ 105.0 ] 104.2 [ 103.4 ] 104.0 ]
ARESHLE (LSEB) Number of Stores at the End of Month (Include LS Stores)
S Number of Stores 50 50 50 50 50 50 49 49 49 49
LAHES  Number of New-opening Stores 0 0 0 0 0 o 0 0 0 0
LFARES  Number of Closed Stores 0 0 0 0 0 o 1 1 1 1
AKESHS (EPSAEET) Total MUJI Store as of the end of month
R Number of Stores 1318]  1326] 1,348]  1,3a8] 1362] 1369 1,368]  1,368] 1368 1,368
LAHES  Number of New-opening Stores 17 11 24 52 14 7 5 2% 78 78
LFARES  Number of Closed Stores 4 3 2 9 0 o 6 6 15 15




